REFERENCES 
Ananthya, S. (2021). Women beauty image in Indonesian local TV cosmetics 


advertisements. Retrieved from http://repository.unika.ac.id/27089/ 


Balmes, C., & Buelva, A. (2010, March). Influence of TV Advertisements Towards 
Buying Behavior of Prime Commodities as Perceived by CAL Teaching 


Personnel. 


Batalla, J. (2013). A Portrait of A Filipino. Retrieved from 


https://www.slideshare.net/Maienjeru31/a-portrait-of-a- filipino 


Bueza, K. J., & Lloren, N. J. (2016). The Ideal Body Image of Female College 
Students Through Televison Advertisements. Bicol University College of Arts 


and Letters, Print and Broadcast Media Department, Legazpi City. 


Burgess, L. (n.d.). Testing the Appeals of Feminist Ideologies in Female Athletic 
Advertisements. Retrieved from Inquiries Journal: 
https://www.inquiriesjournal.com/articles/82 7/testing-the-appeals-of-feminist- 


ideologies-in-female-athletic-advertising 


Casillan, A. (2020, October 1). Flipping the cultural script: Papaya soap and skin 


color stratification in the Philippines. Retrieved October 18, 2021, from 


http://www. inguiriesjournal.com/articles/1820/flioping-the-cultural-script- 


papaya-soap-and-skin-color-stratification-in-the-philippines#header4pagel 


Celebre, A., & Denton, A. (n.d.). The Good, The Bad, and The Ugly of the Dove 
Campaign for Real Beauty. Retrieved from https://in-mind.org/article/the- 


good-the-bad-and-the-ugly-of-the-dove-campaign-for-real-beauty 


Chitrakorn, K. (2020, July 8). Beauty ideals were built on racist stereotypes. What 
now? Retrieved October 18, 2021, from Vogue Business: 
www.voguebusiness.com/beauty/beauty-brands-in-asia-built-on-racist- 


stereotypes-what-now/amp 


Consuming Women, Liberating Women: Women and Advertising in the Mid 20th 
Century. (2019). Retrieved September 26, 2021, from Duke University: 
https://sites.duke.edu.womenandadvertising/exhibits/women-in-advertising/ 


from-housewife-to-superwoman-the-evolution-of-advertising-to-women/ 


Cubelo, J. (2015). The Embodiment of the New Woman: Advertisements' 


Mobilization of Women's Bodies Through Co-Optation of Feminist Ideologies. 


Plaridel Journal. Retrieved from http://www. plarideljournal.org/article/the- 


embodiment-of-the-new-woman- advertisements-mobilization-of-womens- 


bodies-through-co-optation-of-feminist-ideologies 


Das, M. (2016). Portrayal of Women in Indian Television Advertisements: An 


Exploratory Study. 


Das, M., & Sharma, S. (2016). Fetishizing Women: Advertising in Indian Television 
and its Effects on Target Audiences. Retrieved from 


https://vc.bridgew.edu/cgi/viewcontent.cgi?article=1915&context=jiws 


Davis, B. (2021, June 1). What are the negative effects of television on society? 
Retrieved September 26, 2021, from Mvorganizing.org: 
https://www.mvorganizing.org/what-are-the-negative-effects-of-television-on- 


society/ 


Dayag, D. (2008). The Discourse of Print Advertising in the Philippines. Retrieved 


February 11, 2022, from https://aclanthology.org/Y08-1001.pdf 


de Asis, K. V. (2021). /n diversity, there is brand strength. Retrieved October 18, 
2021, from Inquirer.net: business.inquirer.net/330001/in-diversity-there-is- 


brand-strength/amp 


Different Roles of Women in Modern Society. (n.d.). Retrieved from The Voice of 


Woman: https://www.thevoiceofwoman.com/roles-of-women-in-society 


Dominick, J., & Rauch, G. (n.d.). The Image of Women in Network TV Commercials. 
Retrieved from Journal of Broadcasting: 


https://doi.org/10.1080/0883815 7209386349 


Drydakis, N., Sidiropoulou, K., Patnaik, S., Selmanovic, S., & Bozani, V. (2017). 
Masculine vs Feminine Personality Traits and Women's Employment 
Outcomes in Britain: A Field Experiment. SSRN Electronic Journal. Retrieved 


from https://doi.org/10.2139/ssrn.3081413 


Eugenio, N. (2016). Beauty in a Box: An Integrative Study on the Construction of 
Filipina Beauty in Television Commercials for Beauty Products. Retrieved 


October 19, 2021, from Iskomunidad: 


iskomunidad.upd.edu.ph/index.php/Beauty_in_a_Box: An Integrative Study _ 


on_the_Construction_of_Filipina_Beauty_in Television Commercials for Beau 


ty_Products 


Fisher. (2019, May 14). Media Studies - Butlers Theory of Gender Performativity - 
For Students & Teachers. Retrieved November 19, 2021, from 


https://youtu.be/stFSvVYJ tk 


Garcia, P. (2021, June 24). How brands can delight women in the Philippines. 
Retrieved October 18, 2021, from Campaign Asia-Pacific: 
www.campaignasia.com/article/now-brands-can-delight-women-in-the- 


philippines/470583# 


Greenfield, S. (2018). When beauty is the beast: The effects of beauty propaganda 
on female consumers. Retrieved from 
https://digitalcommons.unomaha.edu/cgi/viewcontent.cgi? 
article=1028&context=university_honors program 

Group, E. (2020, June 11). U/timate Guide to TV Advertising. Retrieved from 


https://theempire.com/guide-tv-advertising/ 


Gupta, G., & Pal, R. (2020, September). Portrayal of Women in Advertisements. 
International Journal of Research and Innovation in Social Science, IV(IX), 


725-731. 


Haider, T., & Shakib, S. (2017). A Study On The Influences of Advertisement On 


Consumer Buying Behavior. Business Studies Journal, 91). Retrieved 


November 6, 2021, from https://www.abacademies.org/articles/a-study-on- 


the-influences-of-advertisement-on-consumer-buying-behavior-7177.html 


Hardon, A. (2021). Chemical Whiteness. In A. Hardon, Chemical Youth. Retrieved 


from https://doi.org/10.1007/978-3-030-57081-1 5 
Heathy, B. H. (2020). Gender stereotypes in advertising. 20. 


Henley, D., & Porath, N. (2021, May 5). Body Modification in East Asia: An 
Introduction. Retrieved from 


https://www.tandfonline.com/doi/full/10.1080/10357823.2021.1902931 


Heramia, A. (2017). Empowerment for Sale: Feminist Representations of Women in 
Dove Real Beauty Commercials. Retrieved October 19, 2021, from 
Iskomunidad: 
iskomunidad.upd.edu.ph/index.php/Empowerment_for_ Sale: Feminist_Repres 


entations_of Women_in_Dove Real_Beauty_Commercials 


Holubiec, K. (2021). Analysing campaign: 'Labels against women' by Pantene 


Philippines. Retrieved from 


omen_by_Pantene_Philippines 


Jarl, P. (n.d.). Beauty Advertising - Message and Content. Retrieved from Stockholm 


School of Economics: https://arc.hhs.se/download.aspx?mediumid=1685 


Juneja, P. (n.d.). Most Common Advertising Techniques. Retrieved February 12, 
2022, from MSG Management Study Guide: 


https://www.managementstudyguide.com/advertising- techniques.html 


Karsay, K., Matthes, J., & Frohlich, V. (2019). Gender role portrayals in television 


advertisements: Do channel characteristics matter? 28-52. 


Kemp, N. (2021). Six stereotypes of women in advertising. Retrieved from 
https://www.campaignlive.co.uk/article/six-stereotypes-women-advertising/ 


1426391 


Kramer, L. (2019, August 8). How Does Advertising Influence People? Retrieved 
November 6, 2021, from Bizfluent: https://bizfluent.com/info-12030739- 


operant-conditioning-vs-classical-conditioning-advertising.html 


Labao, S. (2016). Feminism for sale: A Content Analysis of local and international 
advertisements that use Commodity Feminism. Retrieved from 
http://dspace.cas.upm.edu.ph:8080/xmlui/bitstream/handle/123456789/1199 


/F135.pdf?sequence=1&isAllowed=y 


Madarang, C. R. (2018, June 11). The history behind the Philippines' culture of 
‘colorism'. Retrieved September 26, 2021, from Interaksyon - Philstar.com: 


https://www.google.com/amp/s/interaksyon. philstar.com/breaking-news/ 


discrimination/amp/ 


Maison, D., Sekscinska, K., & Trzcinska, A. (2016). The Influence of Different Social 
Roles Activation on Women's Financial and Consumer Choices. Retrieved 
from 
https://www.frontiersin.org/articles/10.3389/fpsyg.2016.00365/full#:~:text= 
The%20traditional%20social%20role%20o0f,on%20children%20and%20their 


%20happiness 


Matthes, J., Prieler, M., & Adam, K. (2016, April 15). Gender-Role Portrayals in 
Television Advertising Across the Globe. Springer Link, 314-327. Retrieved 


October 18, 2021, from link.springer.com/article/10.1007/s11199-016-0617-y 


Meningaud, J., Hersant, B., Niddam, J., & Gao, Y. (2018). Comparison of Aesthetic 
Facial Criteria Between Caucasian and East Asian Female Populations: An 
Esthetic Surgeon's Perspective. 4-11. Retrieved from 


https://www.sciencedirect.com/science/article/pii/S1015958416301798#! 


Milner, L. M., & Higgs, B. (2004). Gender sex-role portrayals in international 


television advertising over time: The Australian experience. 81-95. 


Natividad, B. R. (2006). Rendering whiteness visible in the Filipino culture through 
skin-whitening cosmetic advertisements. San Bernardino: California State 
University. Retrieved September 26, 2021, from 
https://scholarworks.lib.csusb.edu/cgi/viewcontent.cgi? 


article=3991&context=etd-project 


Office, U. D. (2020). Gender Representation in Philippine Advertising. Retrieved 


September 26, 2021, from Investing In Women Asia: 


https://investinginwomen.asia/knowledge/gender-representation-philippine- 


advertising/ 


Paragas, F. d., David, C. C., Hoggang, F. G., Mangalus, M. S., & Rapanot, C. E. 
(2020, June 10). Gender representation in Philippine advertising. Retrieved 
October 18, 2021, from https://investinginwomen.asia/Knowledge/gender- 


representation-philippine-advertising/ 
Pham. (2018). Whiteness in a tube. 


Pinhas, Ali, T., Garfinkel, & Stuckless. (n.d.). The Effects of Ideal of Female Beauty 
on Mood and Body Satisfaction. Retrieved from 


https://oubmed.ncbi.nim.nih.gov/10065400/ 


Portrayal of Female Body in TV Commercials through Media Discourse. (n.d.). 
Retrieved from 
https://www.academia.edu/33719276/Portrayal_of Female Body_in_TV_Com 


mercials through _Media_Discourse?email_work_card=reading-history 


Portrayal of Women in Indian Television Serials: An Exploratory Study. (n.d.). 
Retrieved from 


https://www.academia.edu/33736631/Portrayal_ of Women _in_Indian_Televisi 


on_ Serials An Exploratory Study 


Prasad, R. (2016). A Textual Analysis on the Content of TV Commercials WRT 


Advertising Appeals Used in Positioning of Parent and Sub Brands of 


Cadbury's and Nestle Chocolate. Retrieved from 


https://www.researchgate.net/publication/350689338 


Rappler.com. (2021, August 9). /MMAP launches award to promote gender equality 
in advertising. Retrieved September 26, 2021, from Rappler.com: 
https://www.rappler.com/brandrap/announcements/immap-purple- 


boomerang-gender-equality-award 


Reyes, A. (2020). Real fake skin: Semiotics of skin lightening in the Philippines. 
Institute for Ethnographic Research. Retrieved from 
http://www.hunter.cuny.edu/english/angela-reyes/repository/files/Reyes 


%202020%20AQ. pdf 


Roberts, M. L., & Koggan, P. B. (1979). How Should Women Be Portrayed In 
Advertisements. The Association for Consumer Research, Volume 6, 66-72. 
Retrieved September 26, 2021, from 


https://www.acrwebsite.org/volumes/9532/volumes/v06/NA 


Roderick, L. (2017). How the portrayal of women in media has changed. Marketing 
Week. Retrieved from https://www.marketingweek.com/portrayal-women- 


media/ 


Rondilla, J. L. (2020). 4 Filipinos and the color complex. 


Schneider, K., & Schneider, S. (n.d.). Trends in Sex Roles in Television 
Commercials. Retrieved from Journal of Marketing: 


https://doi.org/10.2307/1250149 


Sekscinska, K., Trzcinska, A., & Maison, D. (2016). The Influence of Different Social 


Roles Activation on Women's Financial and Consumer Choices. Frontiers in 


Psychology, 7. Retrieved from https://doi.org/10.3389/fpsyg.2016.00365 


Shahwar, D. (n.d.). A Study of Audience Perception About the Portrayal of Women 


in Advertisement of Pakistani Electronic Media. 


Shrikhande, V. (n.d.). Stereotyping of Women in Television Advertisement. 
Retrieved from https://digitalcommons.|su.edu/cgi/viewcontent.cgi? 


article=2051&context=gradschool_ theses 


Silverstein, Perdue, Peterson, & Kelly. (2016). Social Comparison and the Effects of 


Advertising Images of Ideal Female Body. 


Stamps, D. (2018). The Effects of Skin Tone on the Perception of Discrimination in 
Young African American Women. Retrieved from 


https://aquila.usm.edu/honors theses/590 


Thompson, V. (n.d.). Influence of Advertisement on Women and the Attitude 
Toward Cosmetics. Retrieved from 
https://smallbusiness.chron.com/influence-advertisement-women-attitude- 


toward-cosmetics-69974.html 


UNICEF, I. a. (2021, April 23). Retrieved October 18, 2021, from Wio News: 
www.wionews.com/india-news/indian-advertisements-promoting-gender- 


stereotypes-instead-of-products-unicef-379589/amp 


Wong, L. (2021, October 4). Asian Beauty Standards and its Negative 
Consequences. Retrieved from 
https://www.workinprogressmag.com/post/asian-beauty-standards-and-its- 


negative-consequences 


Yarimoglu, E. (2021). Femvertising: A new concept for female empowerment in 
advertising. The Economics of Gender Equality in the Labour Market, 204- 
222. Retrieved October 18, 2021, from 
https://ebrary.net/157199/sociology/femvertising_concept_female_ empower 


ment_advertising 


